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DIGITAL AT 
EXPO 88 


BBO (Brisbane) Branch is positively buzzing with 
excitement aver Expo 88, the biggest international 
event ever staged in the Southern Hemisphere and a 
major highlight of Australia’s Bicentenary festivities 
Above, Expo 88's $Al2 million monorail sails 
under one of the exposition’s eight canopies 
designed to shade and protect visitors. 

Everyone at BBO has banded together to make 
the most of Digital's participation at Expo 88 with 
major customers Australia Post, Brisbane's Channel 
0 television and a consortium of Queensland uni- 
versities. The story begins on pape /.@ 











Employees and their families made the 
most of a ‘Welcome to Rhodes open day 
held on Sunday, 29 May at the site of our 
new Regional Headquarters. 

A joint effort of the Rhodes Relocation 
Committee and the Sydney Social Club, the 
day gave 300 visitors a great chance to see 
the location, enjoy the view and inspect plans, 
drawings and models of the facility planned 

for occupation in the latter half of 1990. 

The Rhodes Relocation Committee 
provided a marquee for the open day to 
house displays and a video showing details 
of the planned buildings, site development, 

and transport and shopping facilities. 


More photos appear on page I. 
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will see Digital's logo. 


Continued from front page. 


Our BBO and TVO (Townsville) offices have 
a major supporting role in one of Australia's 
most important Bicentenary celebrations, 
World Expo 88, in Brisbane, Queensland. 

Expo 88 Is being held frorn 30 April to 
30 October and features the involvement 
of 52 countries. 

Appropriately for the sunshine state of 
beaches and a booming tourist industry, as 
well as computerised casinos and future space 
ports, the theme of Expo 88 js ‘Leisure in 
the Age of Technology’. There's nothing 
leisurely, however, about the hard work of 
BBO and TVO Digits that’s put Digital right 
in the thick of Expo's excitement. 


Postal Communications 

Towards the Year 2000 

‘Pick a Penfriend is a service offered by 
Australia Post in its own pavilion, where five 
computer screens are used to help young 
visitors find penpals overseas, Names and 
addresses are provided to satisfy a variety 
of criteria (such as country, age and sex) 
nominated by the visitor. 

There are approximately a half-million 
names and addresses from 30 countries from 
which Expo visitors can choose a penpal, 
and already the exhibit is processing 2000 
requests a day. 

Digital has provided MicroVAX computer 
systems, printers and screens to Australia 
Post s effort, while staff from Brisbane s 
Australia Post operations developed the 
software being used. 


ONE OF THE MANY ATTRACTIONS of Expo 88 is the Australia Post pavilion, where millions of visitors 


Bird’s-Eye View of the News 
Channel 0, on the other hand, has moved 
the whole of its News operation to the Expo 
site, building one of the most modern tele- 
vision news studios in the world. All Channel 0 
staff connected with news generation and 
broadcasting are located on site. 

The studio is built in the Queensland 
pavilion in the form of a ‘fishbowl. This 
means that visitors are able to watch at 
their own pace all operations of the news 
service, A sloping ramp provides the oppor- 
tunity of a bird's-eye view of most functions 
- which is a copybook service, since Channel 0 
are under the close, realtime scrutiny of their 
most demanding critics — their viewers. 

Digital has supplied Channel 0 with 
MicroVAX computers used in a Newsroom 
Management System. They provide online 
communications to various international 
and national news services. 

A US company, Information Services 
Equipment, provided the necessary soft- 
ware — which is recognised as the world’s 
best of its type — while Digital is the only 
supplier able to support the software. 


Channel O has moved the 
whole of its News operation to 
the Expo site, building one of 
the most modern television 
news studios in the world. 
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Innovation at Universities 
Univations is the name of the first university 
display to be held at a world exposition. All 
Queensland universities (James Cook, Queens- 
land, Griffith and Bond) have combined to 
offer visitors a glimpse of university research 
and its fundamental importance to social 
and technological/economic advancement 

in Australia. The aim is to stimulate greater 
interest in universities and generate enthusiasm 
for knowledge and discovery through research 


Features of the display include an ABC |___/ 


television studio, and marine, land, space 
and communication exhibitions. The com- 
munication exhibit, for example, is based on 
four VAAstation systems, and a variety of 
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THE EXPO 88 SITE from the air. 


terminals from Digital are used to demon- 
strate how communications networks are used. 
Some insight is given to the processes 
involved in establishing communication links. 
The display offers the choice of querying a 
bibliographic database or sending electronic 
mail. Databases are located in California, 
Italy and Canberra, and topics available to 


M@@y\sitors cover spacecraft, tourism, revegetation 
| d Captain Cook. 


Part of the message-sending sequence 
involves showing ‘where the communications 
are going pictures, drawn using a charting 
system from Digital OEM Palette, showing 
the path used by the networks. The pictures 
use a globe of the world, satellites, earth 
stations, computers and terminals in their 
illustrations. 

Of particular note is that Univations is 
being staffed during the |2-hour days and 
six-month life of Expo 88 by a force of 300 
volunteers from the universities’ personnel. 

Word on the grapevine is that the four 
VAXstations supplied by Digital are running 
continuously and proving immensely reliable. 

Although pats on the back for the 
success of the three exhibitions must go to 
the Sales Account Managers responsible for 
the customers (John Peterman for Australia 
Post, Peter Druitti for Channel 0, and the 
universities: Brenda Williams, Barry Costin 
and Tom Schneider), BBO's management 
triumvirate of Roy Archibald (Sales), Martin 
Grant (SWS) and Peter Gracie (FS) say every- 
one in the Branch without exception has con- 
tributed. The planning stage of the exhibitions, 
according to Roy, was particularly gruelling. 

Readers of Digitalk should treat a visit to 
Expo 88 as a must. It looks set to be a great 
success and accomplish with style its purpose 
of showing the world what leisure is all about 


(7p the present and future age of technology. 


‘exhibitors are competing hard to dazzle and 
entertain, and Digital stands to gain an immense 
amount of visibility through our customers 
we're so ably supporting. @ 








‘EXPO OZ), Expo 88's platypus mascot. 


Expo 88 looks set to be a 
great success and accomplish 
with style its purpose of show- 
ing the world what leisure is 
all about in the present and 
future age of technology. 





An Expo is not a trade show but a world 
fair —a unique gathering of nations to review 
their achievements through exhibits and 
performances, and to participate in a cul- 
tural and technological exchange of world 
ideas. Expo 88 will run for 184 days during 
the May-to-October period, when Brisbane 
is warm and sunny, 

The $A600 million extravaganza |s a 
self-funding project sited on 40 hectares 
(98.9 acres) on the south bank of the 
picturesque Brisbane River. Its expected 
that Expo 88 will attract more than 8 
million visitors. 

Highlights include 88 pavilions housing 
exhibitors, a monorail carrying 44,000 
people a day on a two-kilometre circuit, 
and a hi-tech amusement park. There's 
also a 350-seat amphitheatre, a !2,000-seat 
riverbank stage, a piazza large enough to 
hold 3000 people, restaurants and taverns, 
and an ‘aquacade complete with high- 
diving towers. 

Entertainers scheduled to appear include 
Johnny Cash, James Taylor, John Farnham, 
Air Supply, Dwight Yokim, the Hoodoo 
Gurus, Divinyls, Lady Smith Black Mambazo, 
Little River Band and Jimmy Barnes. 

And, of course, there are more parades, 
fireworks, laser shows, theatrical perform- 
ances, aerial shows and gymnastic displays 
than you can poke a stick at.@ 


lI40 YEARS OF 
GETTING IT 
TOGETHER 


World expositions are part of an inter- 
national tradition that began when Prince 
Albert spearheaded the first major expo- 
sition in London in 1849. The Crystal Palace 
Exposition, as it was known, attracted 25 
nations and it was then that Queen Victoria 
began the custom of issuing invitations to 
the world’s countries through diplomatic 
channels. 

Since then there have been 21 world 
expositions hosted in cities all over the 
world, including Paris in 1867 (the legacy 
of which is the Eiffel Tower), Philadelphia 
(1876), San Francisco (I915), Brussels (1958), 
Osaka (1970) and Vancouver (|986). 

The first and only major exposition in 
the Southern Hemisphere — until now — 
was in Melbourne in 1888 as part of the 
country's Centennial celebrations. It was 
held in the Exhibition Buildings, which 
were built specially for the Expo, Exhibition 
Street in Melbourne got its name because 
it led to the great exhibition — great, because 
even though Australia only had 3.2 million 
residents in 1888, the exhibition attracted 


2 million visitors! @ 











HISTORY IN 
THE MAKING 


The Digital Historical Collection program, 
which has been established in the US to 
document our company s growth and 
technological advances over its 30-year 
history, will include ‘Max's Museum’ — the 
collection of SPR’s equipment put together 
by Product Marketing Manager Max Burnet. 

A series of permanent exhibitions Is 
planned for several of Digital's facilities, with 
the aim of providing a ‘Distributed Collection’ 
— each facility and Region will maintain a 
collection of its own historical pieces. 

‘A number of years ago, ' explains President 
and founder of Digital, Ken Olsen, ‘we 
started a museum and It evolved into the 
Computer Museum in Boston. There was 
a need for a museum to cover the whole 
computer industry and Digital has invested 
heavily to develop it into an industry-wide 
museum. 

‘This has been done with a great deal 
of success, but it still leaves the issue of 
documenting Digital's history. That is what 
we plan to accomplish with the historical 
collection.” 


‘Because so much was given 
away to Boston's Computer 
Museum, | think SPR now has 
the best collection of Digital's 
early machines in the world.”’ 
— Max Burnet 


SPR’s Prize Collection 

Max Burnet takes up the story: “‘Because 
so much was given away to Boston's Com- 
puter Museum, | think SPR now has 
the best collection of Digital's early 
machines in the world, 

“At the moment that collec- 
tion is spread across SPR, so | 
hope some space will be set 
aside at the new headquarters 
at Rhodes for a ‘heritage 
room. This would be more 
than a museum room - 
hopefully doubling as a ‘hos- 
pitality room’ as well, 
close to the main reception 
area or near conference 
facilities. 

Max also suggests that the 
space could be used for informal 
meetings or as a waiting room, 
and — where possible — some 
items could be powered up and 
‘modern descendants’ displayed. 

“The objectives of the collection, ’ 
states Ken Olsen, “include establishing 
Digital's place in computing history, 
documenting our achievements, educating 
employees, and fostering corporate pride.’ 

lf Max Burnet has his way, those 
objectives will be fulfilled within SPR. @ 






LITTLETON 
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SEMICONDUCTORS | 





Pick the year, and here's a few clues: the 
previous year, Sydney's first expressway — 
the Cahill Expressway over Circular Quay — 
was opened. Even Stevens won the Melbourne 
Cup, Rod Laver won the Grand Slam in 
tennis, and Perth hosted the Commonwealth 
Games. 

In the [2 months following our mystery 
year, the Beatles toured New Zealand and 
Australia, the country’s first national daily 
newspaper, The Australian, was born, and 
a young man named Robin Frith was grappling 
with the intricacies of the products made by 
a small company (less than $USIO million in 
annual sales worldwide) based in a rundown 
woollen mill near Boston, USA. 

The year we are looking at is 1962 — the 
year Digital, with only about 400 employees 
worldwide, decided to expand its sales efforts 
in Australia by appointing an Australian — 
Robin Frith — to manage them. 


Letter of Appointment 

‘Before | joined, Digital's products were 
distributed by an agent in Australia, says 
Robin. The agent was a Melbourne-based 
company called J.J. Masur. 

Robin had been working with the 
Meteorological Bureau in Melbourne as a 
digital logic design engineer. Following a visit 
to Australia by Harlan Anderson (who along 
with brothers Ken and Stan Olsen founded 
the company), Vice-President of Digital, 
Robin was impressed by what he heard of 
the young company. “Harlan suggested | write 
to Digital about the possibility of working 
for them in Australia,’ Robin says. 
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THE PROPOSED architecture for Digital's 
‘Distributed Collection. 





ROBIN FRITH, SPR's first Sales Manager, now 
manages his own company - Computer images. 


‘We are in a position to tell you that we 
are enthusiastic about having you work for 
Digital. In fact, we are eager to begin selling 
equipment in your country’ runs part of 
Robin's letter of appointment. It also mentions 
his salary —- $US5000 a year. e, 
Robin was given badge number 898. 
He's the only Australian to have had a 
three-figure badge number. 


“One of the biggest problems 
was intermittent failures. One 
minute a machine would be 
down and the next day — 
with nobody touching it — 

it could be working again!” 

— Albert Cuschieri 


Now working in his own company which 
specialises in the production of presentation 
graphics using digital-based computer graphics, 
Robin easily recalls those days more than a 
quarter of a century ago. 

After a year's training in the US, he returned 
to Australia to take over as General Manager 
from Ron Smart, who had set up the fledg- 
ling operation in Robin's absence. That time 
Robin spent in the US was also spent on 
building the first PDP computer to be sold 
in Australia — the University of Western 
Australia’s PDP-6 computer. 

Robin still has that original correspondence 
covering his appointment to Digital and | 
sheaves of yellowing newspaper clippings on — 
the company’s early sales successes. Among Yue’ 
them is a report from the Financial Review 
of IO January 1967 saying that ‘‘A substantial 
market for small and cheap scientific computers 
has been tapped in Australia by Digital”, 
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MAX BURNET, Regional Product Marketing Manager 


— 


“On my very first day with the company, 


Albert Cuschieri took me to see a PDP-8 computer. | thought it was all very exciting, 


Second Employee 

By that time, the company had reached the 
point where a second Australian employee 
was needed to maintain the growing number 
of systems Robin was selling. 

With badge 2624, Albert Cuschieri joined 
Digital in August 1966 as its first Field Engineer. 
‘Robin did the selling and installation, and 
| did the maintenance,’ says Albert. 

But it was more complicated than that. 
‘Components in those days were more 
variable - the specifications could vary a 
lot,’ he recalls. ‘‘One of the biggest problems 
was intermittent failures. One minute a 
machine would be down and the next day 
— with nobody touching it — it could be 
working again! 

‘In those early days, a FS Engineer had 
to spend time each day cleaning magnetic 
tape heads, and each week check and adjust 
the complete drive mechanism. ° 

Now Sales Executive Il in New South 
Wales Commercial District's Mining and 
Construction sales unit, Albert moved from 
FS to Sales 16 years ago. The company, he 
says, has changed (‘‘It’s 500 times bigger!’’) 
but Albert believes there is still something 
of that early magic in the company today. 


Enter Max 

Soon after Albert joined Digital, Robin 
knew he would need to open an office in 
Melbourne. At that time, a young Max 
Burnet was at Adelaide's (then) Weapons 
Research Establishment working on the 
design of electronic equipment for the Royal 
Australian Navy. 

‘| saw an advertisement in an electronics 
magazine for Digital's programmable logic 
modules,’ Max explains, ‘‘so | sent off for 
the catalogue. It was amazing — here was 
an little company which could replace the 
andbuilt electronics | was working on with 
2 programmable device. 

“Then | saw a job ad for the company 
and thought, “Well, if | can't have one of 


os 


their boxes. |'ll join the company’, and | did.’ 





ALBERT CUSCHIERI, now NSWC Sales Executive, 


joined Digital in August 1966 as its first Field Engineer. 


Robin Frith interviewed Max in Melbourne 
in 1967 and gave him the job of setting up a 
Branch office in Melbourne after training in 
Sydney and the US. 

‘On my very first day with the company, 
Albert Cuschieri took me to see a PDP-8 
computer. | thought it was all very exciting, 
admits Max, who went on to become Sub- 
sidiary Manager in 1975. These days he has 
the (at times) more relaxed role of Regional 
Product Marketing Manager. 

‘| also believe part of my role is preserving 
that early atmosphere and Digital's culture 
in Digital's Museum,’ says Max. And in the 
museum is that first Australian PDP-6 computer 
ever sold — serial number 4, worked on by 
Robin Frith whilst in the US — now kindly 
donated back to us by the University of 
Western Australia. @ 
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STRATEGY —- 


PUTTING THE 
APPLE AGREEMENT 
INTO PERSPECTIVE 





As reported in the February issue of 
Digitalk, Digital and Apple® have signed 

an agreement to jointly develop open 
standards and products. Recently, however, 
President and founder of Digital, Ken Olsen, 
emphasised that this is not a marketing 
agreement — Digital continues to compete 
with Apple in desktop computing. 

‘We like Apple,’ says Ken. ‘We are 
friendly with Apple. We work together, and 
are going to make this project a success. But 
Apple's openly stated goal is to replace every 
terminal with an Apple, while our goal Is to 
replace every terminal with a better terminal 
of Digital's and, if it can be justified, with a 
VAX workstation. 

The development efforts will enable 
customers who have already invested in 
Macintosh* and in IBM*compatible PCs to 
make them part of an enterprise-wide 
network, thanks to Digital s networking 
software and VAXserver products. @ 


FROM RHODES 
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While SPR is moving closer to the building 
of our new million-dollar Regional Head- 
quarters (HQ) on 6.! hectares (IS acres) at 
Rhodes in Sydney, Digital is also preparing 
to spend a massive |00 million pounds to 
build a new Regional headquarters for the 
United Kingdom, which is part of Digital's 
European Area. 

The new UK HQ will occupy 13.3 hectares 
(33 acres) at one of Britain's most prestigious 
new business parks on the outskirts of Reading, 
90 km (56 miles) from London. It is Digital's 
largest-ever real estate deal, and part of a 
considered move away from leasehold 
properties. 

A new HQ facility is also being built in 
Deerfield Beach, Florida, US for the Latin 
American/Caribbean Region, now mainly 
based in Acton, Massachusetts. The move, 
planned for later this year, will bring the 
Regional HO closer to Its customers. 

Be it Rhodes, Reading or Deerfield Beach, 
the consolidation of Regional operations in 
a new hi-tech facility can only be of benefit 


to Digits and customers alike. @ 














DIGITALK 


LATEST PRODUCT 


Digital recently introduced an array of 
distributed realtime hardware and software 
products and programs that enable Digital's 
users to tie realtime computer operations 
into the rest of their organisation's computing 
environment. (Realtime computing describes 
a system's responsiveness within a guaranteed 
timeframe, typically millionths of a second.) 
With this introduction, Digital is the only 
major computer manufacturer to provide 
fully integrated realtime solutions for research 
and manufacturing applications in aerospace, 
oil and gas, food and beverage, continuous 
process control, machine automation, 
speciality metals, and government markets. 





Digital also introduced the Realtime Calling 
Standard (RTCS) Program, the first standard 
for laboratory realtime device communication. 
RTCS, an important part of our Computer- 
Integrated Research (CIR) strategy, protects 
vendor and customer investments in hard- 
ware and software by defining an easy-to- 
program, high-level subroutine interface for 
data transfers between realtime laboratory 
devices and application software. 


The announcement was made of a technology 
exchange agreement between Digital and 
Compaq Computer Corporation to ensure 
the worldwide connectivity of our products. 
In addition, Digital announced it will provide 
support for Compaq personal computers 
on DECnet/OSI (Open Systems Interconnect) 
networks. @ 





Early sales in New Zealand were made out 
of Sydney by Robin Frith (see story this issue) 
and the man who now is SUM for Fiji, Alan 
Williamson. The first machine sold into the 
country was a PDP-8 computer, serial number 
299, purchased by the DSIR in July 1966. 

In 1967, sales in the graphic arts, education 
and laboratory marketplaces began accumu- 
lating and, early in 1970, Mike Andrews was 
hired as the first employee, opening a FS 
office in Wellington. 

On the Sales side, SPR’s third Subsidiary 
Manager, John Jones, had been looking for 
a NZ Salesperson since as early as October 
1970, but the fame of being the first Sales 
Representative in NZ went to Frank Ollie 
in 197\. Even still, Frank wasn't a Kiwi but an 
American on loan from Digital in Maynard. 


First Branch Office 

A Branch office was opened in Queen Street, 
Wellington and the first truly local sale was 
made in June |9/1. Later that year, the first 
commercial sale was a PDP-II/50 computer 
sold to Bond and Bond but, by 1973 and 
after having a virtual monopoly on mini- 
computer sales for several years, Digital 
began receiving heavy competition from 
Data General. 
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At that time, the Auckland office 
expanded into 186 square metres at 
3 Wolfe Street. Also in |973, John Forster - 
who had been with Digital's FS in the UK 
for four years — migrated to Christchurch 
and opened the first South Island office for 
Digital. According to Product Marketing 
Manager and Digital historian Max Burnet, 
‘lohn Forster did some legendary stints, 
including one stretch of 48 hours without 
a break to fix machines.’ John later moved 
into Sales, becoming the first NZ Branch 
Manager, and Steven Lee assumed respon- 
sibility for FS in Christchurch. 

By 1975, what we now know as the 
South Pacific Region subsidiary consisted of 
two ‘Zones’ (North and South Zones in 
Australia), a NZ Branch, and 250 machines 
had been installed throughout NZ. A year 
later — when Geoff Cumberbeach transferred 
from CSS in Sydney to SWS in Auckland, 
and Keith Parris shifted from Melbourne 
to Auckland as SWS Manager —- NZ was 
promoted from a Branch to a Zone. 


The Growth of a District 
In April 1977 the same year FS offices 
were opened in Dunedin and Hamilton, the 








THE NEW rtVAX 3000 SERIES of realtime computers 
is made up of three packaged systems: (left to nght) 
the VAX 3200, rVAX 3500, and rtVAX 3600. 


LAST MONTH'S ANNOUNCEMENT of our new 
E-Series Industrial VAX (IVAX) and PDP (IPDP) 
systems are packaged in sealed enclosures that ws 
protect them from common environmental 
contaminants, such as dirt and oil. The IPDP ts 
shown here behind the operator. 


Christchurch office moved into new premises 
at 75 Peterborough Street. Palmerston North 
FS opened an office the following year, and 
NZ's Auckland head office moved to 
Greenlane in March 1979. 
Another milestone for New Zealand 
was reached in 1980 when — as Digital's 
Regional office moved into Chatswood 
Tower — the NZ Zone was awarded full 
District status. From there, our Kiwi Digits 
have never looked back: 
® |983, winning a large Forest Service 
contract; 

© (984, selling the country’s 50th VAX 
machine and announcing a major sale to 
NZ's Parliament; 

® |985, opening new District offices in 
Auckland; 

© |986, becoming the preferred supplier 
to the giant Lion Corporation; and 

e (987, winning the NZ State Services 
Commission, the Auckland Regional 
Authority and Christchurch’s Municipal = 
Electricity Department. Ly 

Today, over 500 VAX computers have 
been installed in NZ, and the District's 
future success seems certain, @ 
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| NEW VPs 


In recognition of the significance of their 
contributions to Digital, eight senior 
Managers were recently promoted to 
the position of Vice-President. 

Of the newly appointed VPs, Lou 
Gaviglia (Group Manager for Computer 
Systems Manufacturing) has been with 
Digital the longest, joining in 1967 Dick 
Fishburn has the shortest tenure, having 
served in his role as Finance Manager for 
Sales, Services, Marketing and International 
since he came to Digital in 1985. 

The other new VPs are Dick Esten, 
Dick Farrahar, Frank McCabe, Ron Payne, 
Greg Plakias and Dick Walsh. 

The officers of Digital the corporation 
now comprise President and Director 
Ken Olsen, three Senior Vice-Presidents 
(Win Hindle, Jack Sheilds and Jack Smith) 
and 45 Vice-Presidents. @ 


A SLIGHT 


SLIP-UP IN 
OUR ‘SNIP IT’ 


With a few Digits banging on our doors to 
rectify the mistake in the April issue's list 
of location codes, we thought we had 
better let you know that Rockhampton 
comes under the code RWO, not RWP 

as was printed! @ 




















Jack Burristone from All Purpose Couriers. 


The third annual Digital Review Target Awards 
were recently announced and with the 
MicroVAX 3000 series of computer systems 
voted ‘Best Computer System for 1988, we 
have two other ‘Bests’ to add to the list. 
American readers also voted VAX/VMS5 
Services for MS-DOS as ‘Best Connectivity 
Software Product, and the VT330 and 
V1T340 video terminals as ‘Best Graphics 
Display Terminals — basing their votes on 


UNITY AT BATTLE STATIONS 








ONE OF THE award-winning VT340 video terminals being delivered by a familiar face around SNO, 


‘product technological innovation, user 


friendliness and price/performance’. 


Digital Review is a USA-based independent 


newspaper devoted to Digital's computing 
and connectivity. Through a poll of the 


publication's 80,000-plus readers, the best 
products are chosen in |/ categories - 
products the readers believe have made the 
most significant contribution to Digital's 
marketplace in the past year. @ 








COMPACT DISK, the most common form of laser 
disk technology, 


Digital has gone to war in alliance with 
electronics giant, Philips! 

The two companies have united to 
develop the world’s first laser disk battle- 
field tracking system, capable of directing 
the fire of field artillery systems. 

The system, called the mobile Command 
and Control Unit (C2U), comprises a huge 
database of detailed maps that are stored 
on two video laser disks, allowing areas of 
terrain to be accessed in less than a second 
and viewed on two colour monitors. Graphic 
symbols and text are superimposed to rep- 
resent weaponry, military resources, hostile 
units and targets. 

(2U was produced for initial use by the 
Swedish defence forces, giving commanding 
officers the opportunity and resources to 
rapidly assess tactical situations and issue 
orders once a decision has been made. 

Thanks to the allied efforts of Digital 
and Philips, a solution has been found to 
an army of problems. @ 
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CUSTOM-BUILT FOR 


THE CUSTOMER 





Henry Ford launched the age of mass 
production with the automotive industry 
dictum “‘any colour, as long as it's black . 

The production cost advantage of 
automation and modular design has been 
an effective marketing tool in all segments 
of industry — yet consumer needs are not 
entirely satisfied by homogeneous, stand- 
ardised products. 

As the rise of niche suppliers from 
boutique breweries to small software 
houses has shown, there is much oppor- 
tunity in matching products more closely to 
customer needs and requirements. There 
is still profit, and a great deal of customer 
satisfaction, in the time-honoured craft of 
the tailor, 

Computer Special Systems (CSS) tailor- 
makes computer hardware. In a paradoxical 
reaction to the centralised approach of 
volume production, engineering Is moving 
closer to the customer — and the customer 
is benefiting. 

The charter of CSS is to satisfy customer 
requirements for non-standard computer 
hardware by providing low-volume products 
through local sourcing, design and manufacture. 
Communications servers, multiplexors, 
terminals and Ethernet microwave extensions 
have all emerged from CSS s work on customer 
requirements. CSS provides consulting 
services to Digital's subsidiaries worldwide. 





A CSS ENGINEER gets down to the nitty-gritty, 


An Entrepreneurial Business Unit 
The Australian Technology Centre (SNA) in 
the Sydney suburb of Lane Cove houses 


some 60 CSS people involved in engineering, 


manufacture, marketing and administration. 


Using subcontractors and inhouse resources, 


CSS presides over an Australian manufacturing 
facility more than comparable in size with 
other manufacturers’ local facilities. 
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SNA, HOME OF CSS in SPR. 


Examples of CSS handiwork can be 
found in the custom-built ‘Senate Server’ 
designed for Australia's new Parliament 
House — a redesigned terminal server that 
puts three products into one box in order 
to meet space requirements. 

The communications hardware at the 
Australian Stock Exchange, on the other 
hand, was tailored by CSS to meet specific 
requirements, while MUXservers, the 
DHB32 (see story on next page), the VT225 
terminal and many other products have 
been delivered through CSS's doors. 

This re-emergence of custom engineering 
is a response to geographic-specific and 
application-specific customer requirements. 
It is yet another facet of Digital's total solution 
approach to customer needs. 

Peter Grehan, CSS Product Development 
Manager, says CSS has traditionally been an 
entrepreneurial business unit, and believes it 
is important for the unit to continue this 
tradition in a more strategic sense. 

"We have a history of providing engineering 
solutions to particular requirements on 
demand,’ says Peter. ‘'| would like to see 
us taking a more directed stance. 


We are making large invest- 
ments in local manufacture 
not only inhouse in terms of 
premises, staff and equipment, 
but also in working with estab- 
lished Australian companies to 
upgrade their knowledge, skills 
and equipment. This enables 
these companies to make them- 
selves more competitive on world 
markets.’ — Peter Grehan 





‘Areas of opportunity for SPR include 
defence, telecommunications and finance. 

“Long-term, | believe we should be looking 
at customer applications, and the total solution 
required from an engineering viewpoint, ’ 
Peter explains. “We need to take a higher 
perspective of the customer's requirements. ° 


CSS’s Aim is Quality 


The business of custom design and manu- 


pp iecture has its own peculiarities. Tailored 


‘products, by their nature, are not amenable 
to mass-production delivery schedules. In 
this age of high-volume production, expec- 
tations as to leadtimes by both customers 
and Digital's representatives alike can be 
too high. 

“| suspect that lead times on low-volume 
manufacture are not really understood,’ 
says Peter. ‘'A tailored product is rarely 
delivered as quickly as a standard, off- 
the-rack item. You pay a price for quality. ' 

Quality, in the sense of satisfying customer 
requirements, is the aim of CSS — not only 
in delivering a product which does the job, 
but in delivering a well-designed and well- 
engineered product. 

Australia is one of the least-regulated 
countries in the world in the area of manu- 
facturing standards, yet Digital's corporate 
guidelines for manufacture are extremely 
high. CSS works closely with local manufac- 
turers to ensure those guidelines are met. 

“We are making large investments in 
local manufacture not only inhouse in terms 
of premises, staff and equipment, but also 
in. working with established Australian com- 
panies to upgrade their knowledge, skills 
and equipment, ' says Peter. ‘'This enables 
these companies to make themselves more 
competitive on world markets.’ 

The successful supplier in today’s 
competitive market can no longer offer 


fem, ‘basic black’ products. Whether designer 


colours will ever be a point of discussion 
around the CSS conference room ts 
unknown — but in the business of meeting 
customer requirements, if that’s what it 
takes, it's likely CSS will rise to the challenge. @ 
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THE DHB32 team pose for posterity (left to right); Lewis Benham, Jim Grohn, Peter Grehan, David Bonner, 


Warwick Hunter and Erik Piip. 


The first DHB32 was shipped at the end 
of February. 

You may not think that's headline news 
after all, for 18 years CSS has been one of 
SPR's most enterpreneurial groups, designing 
many products that have met with world 
acclaim. 

The DHB32 — which in layman's terms 
allows a customer to connect 16 VT220 
terminals to one VAXBI computer - is dif. 
ferent. Unlike previous products that were 
designed here and, because of their success, 
later then transferred to the US CSS group, 
the DHB32 is the first worldwide product 
to be managed and developed by CSS in SPR. 

Targeted at an international market from 
the word go, it’s more than a |6-line asyn- 
chronous multiplexer for VAXBI systems, or 
yet another CSS success story. The DHB32 
represents a ‘coming of age’ for CSS — marking 
CSS as a group eminently qualified to manage 
and develop products destined for sale 
around the world. 


From Drawing Board to 

Delivery Dock in 13 Months 
Development work on the DHB32 stretched 
from January 1987 to January 1988, a month 
before the first customer's unit was shipped. 
Given the complexity of the DHB32, this 
impressive time to market is a tribute to 
the commitment and co-operation shown 
by the Product Development Team. 

The SPR groups consisted of CSSE 
(Computer Special Systems Engineering) in 
the form of Erik Piip, and Engineering from 
CSS at SNA, led by David Bonner. David 
also developed the microcode for the DHB32. 

Other members of the local Engineering 
team were Jim Grohn, who developed the 
hardware; Warwick Hunter, who developed 
the VAX diagnostics; and Lewis Benham, 
technician for the project. 





THE DHB32 is targeted at a worldwide audience. 


Paves the Way 

Team-member Jim Grohn says that at the 
height of the DHB32’'s development, five 
VAX 8200 systems and a VAX 8700 computer 
were used by the Engineering team. ‘We 
kept the satellite link running hot with mail 
messages to the PCB (Printed Circuit Board) 
Layout group at Nashua, New Hampshire 
(NUO), IC (Integrated Circuit) Design Engin- 
eers in Reading, England (REO), manufacturing 
groups in Augusta, Maine (ASO) and NUO, 
and nine of Digital's certification groups, ° 
Jim says. 

‘Mail over the satellite link was backed 
up by a weekly conference call to the US- 
based groups — at the delightful time of 
7 a.m. every Thursday, ' 

The success of the DHB32 project has 
paved the way for more worldwide products 
that will be managed and developed by CSS 
in SPR. And anyone who has had dealings 
with CSS knows that the team has a great 
many more successes up their sleeves, @ 





Today most large companies do business | 
internationally, and one of Digital's major ws 
strengths is our international capability and 
presence. General International Area (GIA) 
has become a major player for Digital in 
today’s global marketplace to the point 
where Digital's US and non-US (represented 
by GIA and Europe) is now split almost equally, 

“When it comes to doing business inter- 
nationally our customers come to Digital 
because we can provide the same high- 
quality products and service in just about 
any location in the world, ' says Vice-President, 
GIA Sales and Marketing, Bruce Ryan, wno 
visited SPR in April. 

"We listen to our international customers, 
understand their opportunities and chal- 
lenges, and have the flexibility to adapt to 
meet their local needs. Although business 
is basically the same around the world, we 
carry it a step further by adapting our busi- 
ness needs to local practices, such as dealing 
- a = in local languages, currencies and cultures, ' 
VICE-PRESIDENT, GIA Sales and Marketing, Bruce Ryan — ‘"When our customers want to do business Bruce adds. 
in other parts of the world, we're already there.” The GIA Corporate Account Program 
office is linked to the US and European 
Corporate Account Program offices, and 
manages the support of US and European- 
based Corporate Accounts in GIA countries. 
This group also ensures support for GIA- 
based Corporate Accounts in the US and 
Europe. 





“We listen to our international 
customers, understand their 
opportunities and challenges, 

and have the flexibility to 

adapt to meet their local 

needs.’ — Bruce Ryan 


Overall,’ explains Bruce, ‘the US, Europe 
and GIA face similar issues and opportunities. 
GIA has a strong commitment to support- 
ing Digital's multinational customers and 
furthering our ‘One Company, One Strategy, 
One Message concept. 

“When our customers want to do 
business in other parts of the world, we're 
already there. @ 


WHAT IS GIA? 





® GIA is made up of five Regions: Canada, 
the Far East, Japan, Latin America and the 

NTE ee z Caribbean, and the South Pacific Region, 

aia ERS ag [Wed OF, * GIA has over 8000 Digits dedicated to 
tae * supporting these Regions (over |000 of 

these are in the GIA Sales organisation). 

At last count, Digital had over 1600 
employees in SPR. 

® GIA represents 70% of the world's popu- & 
lation, compared to 5% for the US and 
8% for Europe.” 





re r ae” el “The remaining [7% of the world's population 
Ltser sss. : wet Ae | consists of Eastern Bloc countries. 





















































300 AT TEND 


RHODES 
OPEN DAY 


Continued from frant page. 





The “Welcome to Rhodes’ open day, organised 
by the Rhodes Relocation Committee and 
the Sydney Social Club, was a day of sunshine, 
food, fun and immense interest in what will 
become SPR Regional Headquarters. 

The construction of a headquarters facility 
of our own design has fired the imagination 
of all employees and, without exception, 
visitors to the open day were impressed with 
the 6.|-hectare (|5-acre) site and enthusiastic : 
about the modern, low-rise complex cae MIRE 
planned for it. | : 

Members of the Rhodes Relocation —— ie ) 
Committee on hand to answer questions COOKING UP A STORM are (left to right) MIS's Michael Nicholls, F&A's Bill Mack, Bill Deerner, and MIS's 
about the facility included Regional Personnel Pen hart inne Peeriar 
Manager Kevin Wallace, Australian Personnel 
Manager Tim Jeffrey, SWS's Jane Thornton 
and MIS’s Gary Brown. 

An informative colour brochure on the 
site's development, produced by the Com- 
mittee, was also distributed. 

The members of the Rhodes Project 
Team — Vince Hughes (Regional Facilities 
Manager), Ray Whitfield (user representative) 
and Chris Hood (corporate architect) — 
answered visitors questions about timing, 

PA yout and construction details, while one of 
Digital's neighbours-to-be at Rhodes, ICI, 
also had representatives in attendance. 


Food and Fun 

The Social Club provided a food-and-drink 
tent that did a roaring trade in sausages, 
rolls, salad and liquid refreshments. A hearty 
“Well done, cooks!’ goes to Anne Deemer 
(SNO) and her husband Bill, Viki Forrest 
(SNO), Peter King (SNO) and his wife Valerie, 
Michael Nicholls (SNO) and his wife Shona, 
and Russell Norman (SNO). 

For the under-|2s, there was wildlife in 
the form of a worm and a crocodile — both 
of the blow-up variety. Most children managed 
to drag a parent or two through one or the 
other, however some parents were seen 
entering unattended! 

Thanks to everyone who worked so 
hard to make the day successful. They can 
be sure that visitors left full of food, drink 
and the knowledge that the Rhodes facility 
will be an attractive and efficient environment 
in which to continue growing Digital's 
business in the South Pacific Region. 

The $A85 million Rhodes project will 
take two years — starting next month - to 
complete, and the first wave of Digits will 
relocate from various Sydney locations by 
september |990. @ 
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STAFF GATHER in the Rhodes Relocation 
Committee's marquee for a clase inspection of the 
new HQ’s plans. 
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THE MAWSON AND O'FARRELL families relax with 
food, games and good conversation in abundance 
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THANKS FROM 
A WORKMATE 


Last week it was necessary for me to place 

a FS call on anew LNO3 PLUS printer for 

the Auckland (NZO) Demonstration Centre. 
| had unpacked the device in readiness 

for the installation procedure, only to find 

a faulty roller. 

Graeme McDonald was the Terminal 
Technician assigned to the task and | was 
very impressed with his courtesy, the speed 
of service, and the feedback | received from 
Graeme whilst he was carrying out his duty. 

Graeme went to the trouble of leaving a 
message on my desk to highlight to me that 
the equipment had been repaired. 

| returned to the Demonstration Centre 
to find that Graeme had gone ahead and 
completed the installation that | had begun 
.., the toner cartridges were disposed of 
and the desk area was completely tidy. 

| really appreciate the manner in which 
Graeme co-ordinated with me and completed 
this FS call, 


Christine Field 
NZO SWS 


A Team Approach Really Works 

| have recently been involved in selling a 
VA-I|/73 computer to the Nuclear Medicine 
Department at Waikato Hospital. This is to 
replace the VAX-II/34 system that drives 
their Gamma camera. 

As you can imagine there were some 
very difficult technical issues involved with 
configuring this system — issues which were 
way out of my league. 

| want you to know that Dave Knight's 
assistance and expertise were invaluable. 
Without his efforts we would have been 
struggling to meet the time constraints that 
were placed on us and would not have achieved 
the high level of customer satisfaction that 
was obvious throughout the sale. 

Ron de Boer also needs to be recognised 
for his expert input. 

Having a team of these guys really made 
my job a lot easier and proves to me that a 
team approach to potentially difficult issues 
does work. 


Gary Dawson 
NZO Sales 


Important Visit 

Thank you for arranging the visit of Russ 
Whitley, Mike Slack and Michael Matthews 
to Coles Myer recently. 

These sessions are particularly useful in 
aiding us to optimise our investment in 
Digital s products and are an important 
contribution to the continuing partnership 
between Digital and Coles Myer. 


Michael Entwisle 

General Manager Technical Services 
Coles Myer Ltd 

Addressed to Account Manager 
Andrew Johnson 


Comp-U-Card Compliments 
Brenton Gill 

| am writing to you to pass on Comp-U- 
Card's compliments on the DECstart service 
provided to us. The excellence of the service 
was mainly due to the energy, initiative and 
competence of Brenton Gill. 

In the week before he was at our site, 
before he was officially supposed to aid us, 
Brenton was prepared to answer telephone 
queries, and help clear up our misconceptions 
and normal start-up problems. We consider 
his aid that week to be one of the main reasons 
our start-up was so smooth, 

Furthermore, when he was with us Brenton 
was prepared to start early and work late, 
often past 7 p.m., in order to finish the tasks 
at hand. During these long hours he was 
unfailingly courteous and, more importantly, 
rarely stumped for an answer. 

During most of the time Brenton spent with 
us we were working on an obscure problem 
concerning Comp-U-Card's software. That 
we have not yet solved the problem is not 
to Brenton's detriment. He was a mine of 
information about possible causes of the 
problem and ways to test the software, and 
as a result he significantly aided us in gaining 
a clearer picture of the problem which will 
undoubtedly result in the elimination of the 
problem in the very near future. 

Once again, | compliment Digital for having 
the ability to provide your customers such 
excellent support. 


Geoffrey Sinclair 
Computer Systems Manager 
Comp-U-Card Australia Pty Ltd 


Tight Schedule 

This is a note of thanks for the marvellous 

job your group did on the Fay Richwhite 

installation on a very tight schedule and 

- probably — an unrealistic request schedule. 
A special thanks to Peter Lam, the 

Installation Engineer who carried out the 

actual installation. The customer was delighted 

with the job. A great effort! 


Tony Debenham 

Account Manager 

International Banks 

~ Sydney NSW Commercial District 
Addressed to MEO FS Manager 
Graham O'Dea. 





Responsive Installation 
| would like to thank Laurie Wright, lan 
Postlewaight and Ron Shearer for their 
assistance regarding installations of PDP-|| 
computers at Wrightson Dalgety in Dunedin 
and Touche Ross in Hastings. 

FS's timely responses to our tight instal- 
lation timetable is appreciated by both 
Aldridge Punter Limited and our clients. 


Maurice New 
Manager Administration 
Aldridge Punter Limited, Auckland 


Where Have | Heard 
Those Names? 
| am writing to express my appreciation 
for the efforts of your Field Service and 
Engineering departments during the 
relocation of our company. 

| would appreciate you passing on my 
thanks to Revel Arlington, Alan Wynn, 
Brian Mawhinney and lan Postlewaight. 


Lincoln Burgess 

General Manager 

Cardlink Systems Limited 
Addressed to NZO FS Manager 
Ron Shearer 
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Heather Ceravolo, Secretary Il, MEO 
| Martin Wyllie, Technical Assistance 
Representative, STL 
| John Gibbons, Engineer Ill, SNA 
Tam Nguyen, Repair Centre Technician Il, 
SNL 
Alan Bignoux, SWS Specialist Ill, MEO 
John Gillings, SWS Specialist IV, STL 
Patty O'Donoghue, Secretary Il, MEO 
Lily Djevahirdjian, Senior Data Entry, SNL 
Gail Eckersley, Clerk Ill, SNO 
Linda Burridge, Clerk Il, SNO 
Mike Hodgson, FS Engineer Ill, WPO 
Rick Cantion, SWS Specialist Il, STL 
Richard Sharpe, SWS Specialist IV, ADO 
Steve Bruce, Repair Centre Technician Il, 
SNL 
Jackie Burrows, Secretary II, SNL 
Bill Smith, Warehouse Operations 
Manager, SNL 
Kay Harding, Data Entry Operator, SNL 
Eric Skilling, NZ Financial Analysis 
Manager, NZO 
Mark Crashley, FS Engineer |, WEO 
Darren Leffanue, FS Engineer |, KEO 
Peter Kazantzis, FS Engineer |, MEO 
Ernie Carapellotti, FS Engineer |, MEO 
Soph Petrou, Repair Technician |, SNL 
Kathy Lodge, Secretary 








TONY IS POPULAR CHOICE FOR 
AUSTRALIAN SALES MANAGER 





TONY BAYNES has been appointed to the newly 
created position of Australian Sales Manager. 


After six years as Northern District (ND) 
Sales Manager, having created a reputation 
as being extremely professional, an excellent 
anager and good-natured to boot, Tony 
ynes has been appointed to the newly 
created position of Australian Sales Manager. 

In his new role, which takes effect in FY89, 
Tony will be responsible for the geographic 
territories of Western, Southern, Northern 
and New South Wales Districts. 

Regional Sales Manager Rim Keris 
announced the new appointment in early 
May. “This promotion is as a result of his 
very significant achievements and contri- 
butions to the success of Digital in SPR,’ 
Furn said, describing the appointment as 
2 “challenging one’’ 

Tony, originally from London but an 
Ausse as of 1977, joined Digital in April 1982 
from his position as National Sales Manager 
with Nixdorf. In total, Tony has chalked up 
over 20 years experience in computer sales 
and sales management, the wealth of which 
he brings to his new position. We wish Tony 
every success and congratulate him. 


SWS Business Gets a Boost 
of Energy 
SWS business levels in ADO (Adelaide) and 
WPO (Perth) have been growing significantly 
over the last [2 months, and as a result extra 
mput has been necessary to ensure that Sales 
and customers receive a responsive service. 
in both locations senior personnel have 
carnec this extra load, demonstrating an 
betty to manage in a rapidly changing and 
Semandng environment. it is deserved 
recogretion then that the promotions have 
been announced of Bob Bradley and Craig 
Prosser each to the position of Software 
net Manager. 


Bob joined Digital in August 1985 and has 
shown a willingness to step in and ensure what 
needs to be done gets done, Consequently 
he won a SW5 Excellence Award in FY87 
Bob has worked closely with Phil Heenan 
and Bob Scarborough, and together they 
have produced a five-year plan that states 
the direction they wish to take in the future. 

Craig joined Digital in July 1987 as a SWS 
Specialist and has progressed steadily ever 
since, He has gained a reputation as a pro- 
fessional who plans carefully and ensures 
that resources are properly organised and 
controlled. Craig has been operating as de 
facto Perth Manager for some years and it 
is a credit to him that he has carried this 
load as well as a full technical role. 

Congratulations to both Bob and Craig. 





WHILE CONTINUING in his role as Project (Solutions) 


Manager in NSWC District, Geof Robinson has 
accepted the job of managing the formalising of 
Project Services in the PSS business, 


New Appointment 

for Geof Robinson 

As well as continuing in his role as Project 
(Solutions) Manager in NSWC District, 
Geof Robinson has accepted the job of 
managing the formalising of Project Services 
in the PSS (Professional Software Services) 
business. Geof will ensure that PSS will offer 
a uniform service across the Region. 

With his extensive project management 
experience plus his personal approach of 
developing and trialling deliverables with 
actual projects, Geof will ensure that the 
program will be a success. 

He will be working with the Project 
Services development and review teams so 
that the policies, procedures, accounting 
and reporting needs of Project Managers, 
customers, team members and Consulting 
Managers are met, as well as the Regional 
and District business requirements. 

Best wishes to Geof in his new and 
additional role. 


DIGITALK 








CHRIS HALLIDAY has accepted the position of CAO 


SWS branch Manager, bringing with him many years 
of experience in SW. 





New Manager for CAO SWS 

After two anda half years as CAO (Canberra) 
SWS branch Manager, Lee Taylor has requested 
a change in order to continue his career in 
the Solutions Management arena. His trem- 
endous efforts during the formative years 

of the CAO unit are a lead-up to Lee's new 
position of Solution Manager for Parliament 
which includes both the Senate and House 
of Representatives. 

Chris Halliday has accepted the position 
of CAO SWS branch Manager, bringing with 
him many years of experience in SWS, both 
in the pre- and post-sales situations. For the 
last 18 months Chris has been the Northern 
District (ND) Sales Support Manager respon- 
sible for providing Sales Support requirements 
to the NSW Technical and Systems units and 
Applications Support to all ND Sales units. 
Prior to that Chris was the Office Specialist, 
firstly in Brisbane and then in Sydney. 

We wish both Lee and Chris the greatest 
success in their new roles. 


Changes in NZ FS 

Robin Adams, previously NZO FS Manager, 
has recently accepted the position of Regional 
Network Site Services Manager reporting 
to Pete Dower. We congratulate Robin who 
in the past two years has contributed greatly 
to the growth of the NZ FS, and to customer 
satisfaction. @ 











In May, Digital delivered its 100,000th 
MicrowAX computer system — to Chicago 
Title & Trust Company — marking a sig- 
nificant milestone in the success of our 
popular MicroVAX computer product line. 

Digital introduced the MicroVAX II family 
of computers in 1985. The 100,000 systems 
include VAXstation worksystems, and all 
based on a single VLSI! chipset, which means 
the total does not include thousands of CVAX- 
based MicroVAX 3500 and MicroVAX 3600 
systems shipped so far this year. 


xn 


We can't say for certain that he actually 
reads it, but we've been told the man 
responsible for GIA, VP Dick Poulsen, 
proudly displays Digitalk. In a recent EM 
from Littleton, Massachusetts (LJO), Senior 
Group Manager in the PC Systems group 
John Rose said he saw Digitalk while waiting 
outside Dick Poulsen’s office, and asked to 
be placed on the distribution list. John, we 
hope you're reading this — and we hope 
Dick is too! 

kk 


SWS guru lan Pugsley says that worldwide 
public response to our new Software 
Business Policy (see last month) has been 
phenomenal - but nowhere more so than 
in the UK. 

After the VAX 6200 products and 
software announcements were made to 
about 800 of Digital's major customers in 
London, the Software Policy presentation 
was the only one to receive spontaneous 
applause! Brits don't get very emotional, so 
that kind of enthusiasm was very heartening. 

And during the UK press launch, media 
reps who make a living sniffing out news 
admitted that there were no ‘catches in the 
new policy, even though they grilled Digits 
on every angle, in detail. 

Whoever thought enough of this policy 
to implement it deserves another round of 
applause. 


Kk 


Auckland (NZO) Sales Representative 
Laurie Wright has been a busy boy, cashing 
in his hard work with one of Digital's largest 
accounts in New Zealand to the tune of 
$NZ624,593. The first, the giant Lion Cor- 
poration, recently upgraded their VAX 8530 
computer to a clustered VAX 8550 system 
in-order to extend utilisation of their VAX 
RALLY and VAX Rdb/VMS-based sales 
order processing application. Then, to help 
Lion Corporation support all their financial 
users running Ugen/DECfin as well as the 
VAX RALLY development team, Laurie 
assisted Lion Corporation upgrade a VAX 
8200 computer to clustered VAX 8350 
system. Congratulations, Laurie! 


kkk 


And congratulations to NZO Sales Rep- 
resentative Vic Wilson and his wife on the 
birth of their third child, little David Joel. 


kkk 


At the time of this writing, Assistant Editor 
of Digitalk Klay Lamprell is enjoying a break 
before the birth of little Lamprell #2, due 
this month. We wish Klay all the very best 
with the new addition, and hope to report 
on the happy outcome next issue, Meanwhile, 
welcome to Assistant Editor Ken Korb, who 
is taking over the reins until Klay returns in 

a few months’ time. Please give Ken a warm 
welcome when you meet him. 


kkk 


Thanks to our publicity team and Product 
Marketing, the release of our new range of 
mid-range VAX systems, the VAX 6200 Series, 
as well as the release of a new version of 
the VMS operating system, VMS Version 
5.0, received excellent front-page coverage 
in Computerworld Australia over two April 
ISSUES. 

The cover articles, based on our press 
releases and written by two of the magazine s 
top journalists, Maggie Macrae and Noel 
Bennett, presented the idea that the new 
VMS Version 5.0 means ‘'processing is now 
more balanced ... making operating costs 
lower for customers . 

It was also stated that DECUS (Digital's 
user group), ‘probably one of the most 
powerful and successful associations in the 
world"’, had a strong role to play in reducing 
Digital's software licensing prices, and that 
‘through the changes Digital is leading the 
industry in licensing pricing policies and 
Digital's third party developers will now 
follow suit by also reducing the prices on 
their packages, giving users a double benefit’. 

Good publicity for our users and for us! 
Congratulations to all involved. 


kkk 


Who's excited? Canberra (CAO) Secretary 
Wendy Schubert and her husband Henry, 
that's who. Why? The firstborn, bouncing 
baby boy Daniel, joined their little family on 
[7 May. Congratulations, Wendy and Henry, 
on the arrival of number one son! 


xk 


RESPONSE 10 our April issue's call for holiday snapshots was great, and the pick of the lot was this photo sent 
in by SNO-based Corporate Affairs Secretary Sue Blood. Sue was the lucky [3th member of a group who spent 
the Easter weekend whitewater rafting on the Nymboida River, near Coffs Harbour in NSW. 

Sue explains the trip was organised by a journalist friend of hers who was asked by a client to write an article 
about this spill-a-minute sport, and describes it as the most exhilarating yet terrifying weekend she's ever had. 
“I'm not sure | could go through it again,”’ Sue admits, ‘‘but if you're looking for adventure — and you re not 
weak-hearted — I'd recammend it! 


~ 








Phil Heenan is not backward about coming 


forward, particularly when it comes to dis- 
cussing one of his favourite pastimes — the 
Adelaide Sales team of which he is Manager. 

“When | joined, ° Phil explains, “there were 
two Sales people and we had just done $A6.4 
million worth of business. In FY8/, the next 
year, we did over $A22 million worth of 
business and we now have a Sales team 
of |O people — nine in Adelaide in one in 
Darwin. We are forecasting to do over 
$A27 million in FY88. 

“From my perspective it was a matter 
of getting the people together to expand 
and then expanding beyond the traditional 
markets where we were doing well — edu- 
cation and defence. Because my background 
was more in the commercial markets, | wanted 
to get into areas such as State Government 
and manufacturing where we are now doing 
very well. 

“Even when | joined the company, the 
major complaint | received from customers 
was ‘Why are you guys so hard to buy things 
from!’ | think one of our biggest problems 
in the past has been that we were an engin- 
eering company and not a sales company. 
he emphasis was more on how good our 
equipment is and less on making It easier to 

o business with us. Now we are concentrating 
on both. 

“And as we become a more marketing- 
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“oriented business, greater opportunities are 


provided. New blood coming into the com- 
Dany is bringing new experience and new 
views on how to do business that does not 


necessarily conflict with Digital's traditional 
culture. It is a time of great change, not only 
for South Australia but for the whole Region.’ 


Career Planning 

Graduation from university was also a time 
of great change for Phil who did not exactly 
get into Sales through careful planning and 
selective choices. In fact, he says, ‘Somebody 
sold me the job!" 

Nearing the completion of his degrees in 
computing science and electrical engineering 
Phil says that ‘this guy from Burroughs gets 
a few budding graduates into a room with 
his ‘Exhibit A’ — an experienced Salesperson 
who was making lots of money — and tries 
to sell us sales jobs. 

“The majority of us didn't want to sell. 
We were out to change the world of com- 
puting science by writing operating systems, 
so as he peered meaningfully into our eyes 
we looked at the floor and the ceiling - 
anywhere but him, | was down the back, 
and when he got to me | gave this sort of 
nervous nod, and that was it. | became a 
computer industry sales rep!” 

Phil stayed with Burroughs for two years, 
then joined Honeywell where he got into 
management, and in June 1986, became a 
Digit in his current position. 


Top Gun 

Phil is a keen shooter, and is president of a 
rifle and pistol club, And, with the same 
degree of intensity that he discusses Digital 
and Adelaide's Sales group, he expresses 
firm views on the issue of firearms laws. 
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ADO SALES Manager Phil Heenan — ‘It is a time 
of great change, not only for Adelaide but for the 
whole Region.” 


Phil, with his wife Kathy and their 
20-month-old daughter, lives on 3.5 acres 
of land north-east of Adelaide, and is ‘embark- 
ing’ on the building of a new house on their 
plot. Though it will take some time to com- 
plete, Phil is fired with enthusiasm and lucid 
with his ideas — prepared, as with every 
other project in his life, to bite the bullet 
and make it a success. @ 





CONGRATULATIONS TO COLLEEN 





BBO (Brisbane) Receptionist Colleen King is 
fast becoming a Digitalk star! Having already 
received a pat on the back in last issue's 
Overheard, we now announce that Colleen 
is the major prizewinner of our April issue 
caption contest. 

NZO SWS Consultant lan Campbell has 
won one of the runner-up bottles of cham- 
pagne for his caption, ‘‘God help the pizza 
stay stuck to the ceiling till after we have left 
this place! 

And Western States FS Manager Bob 
Scarborough |s the other runner-up with his 
caption, ‘Please let there be more port 
left. | dont want to drink the Digichamp! 
Dont worry Bob, your prize is not a bottle 
of the company’s label! 

Congratulations to our winners, and 
thanks to all who entered!®@ 


THE WINNING ENTRY 
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SPOT THE DIFFERENCE 
Chaos reigns supreme in this office, so it is hard to spot the IO differences between the two | 
pictures above. If you're willing to’have a go, you may be the winner of a GREAT NIGHT 


OUT on Digitalk to the tune of $AIOO! 
One winner will be selected from all entries received by |5 July, 1988 — so get your spotty 





cap on and start circling the differences. Remember, for every prize there is a winner, but | 
you've got to be in it to win it! | 
Please print. Return your entry to Digitalk SNO 6/l. | 


Entries close 15 July 1988. 


NAME : 








| POSITION __ 
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Digitalk is the official magazine for Digital Equipment Corporation's employees in the South Pacific Region (SPR). It is published by Digital 
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